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Campaign Summary

Informed Families partnered with NIDA
N January 2016 to deliver prevention messages
during National Drug and Alcohol Facts VWeek
to the Educators, Parents & Students
throughout Florida.




Campaign Deliverables

Social Media (Organic and Paid)

—mail Communications

Print Materials to Florida Amibassadors

Direct Outreach to Schools

Q Challenge on Website

-lome Page Banner

Partnership Recruitment (Local, Regional, Statewide)
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Submission Pages

We placed the NIDA 1Q Challenge on our website through 4
Unigue supbmission pages to target and report on which channel,
activities and groups of individuals gave us the most submissions.
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Total 1Q Challenges Collected

1,389
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Participants by Zip Code
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Click on the map to see more details



https://batchgeo.com/map/8b520cc14d3778cf3be28f7c12917aca

Total Student Reach

189,430
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Participating Schools / Organizations

Academy for International Education Charter School

Adams MS

Anderson Elementary School
Robinson HS

Andover Middle School

Arthur and Polly Mays Conservatory of the Arts
Ashtabula County Prevention Coalition
Beautiful Mindz Daycare

Bel-Aire Elementary school

Ben Sheppard Elementary

Brownsville Middle School

C.A. Weiss Elementary

Carol City Middle School

Carol City Senior High School

Center for International Education
Central Hamilton Elementary
Chiefland Elementary School

Citrus Grove Middle School

CMB VISIONS UNLIMITED, INC.
Coconut Grove Drug-Free Community Coalition
Coral Gables Sr. High

Cutler Bay Middle

Cypress Creek High School

District School Board of Madison County
Drug-Free DeSoto Coalition
Drugtestingdaddy.com

Family Guidance Center

Florida Department of Juvenile Justice
Frank C. Martin K8

Freedom Middle School

Freeport Middle School

Geneva

Georgia Jones-Ayers Middle School
Glades Middle

Goldsboro elementary magnet school PTA
Gotha Middle School

Grand Ridge

Guardian ad Litem Program
Guardians of the Gulf Pathfinder Club
Henry M. Flagler Elementary School
Henry S. West Laboratory School
Hibiscus Elementary

Howard Bishop Middle School

| & B Peskoe K-8 Center
Independence Middle School
Informed Families
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Participating Schools / Organizations

Inverness Elementary School
Gentry High School

keller intermediate school

Lake Howell High School

Lake Stevens Middle

Lakeview Elementary School
Layer Elementary

Lely High School C.O.R.E. Society
Lyons Creek

Mays Conservatory of the Arts
Mae Walters Elem

Mater Beach Charter

Miami Beach Senior High

Miami Northwestern

Miami Springs Middle School
Miami Springs Senior High School
Lenora B, Smith Elem.

Montclair Elementary

Norland Middle

North Carolina Cooperative Ext. Service
North Dade Middle

North Miami Senior High

Oak Ridge Elementary School
Olympia HS

Palatka High School

Palm Glades Academy

Palmetto ridge high

PARTNERS IN MINISTRY

Pine Meadow Elementary

Polk County Schools

R. Dan Nolan Middle School
Ransom Middle School

Redland Middle School

RKB Bay Harbor K-8

Rockway Elementary School
Sabal Palm Elementary School
Seminole Prevention Coalition
Shenandoah Elementary

Simon Youth Academy

Sims Middle School

SLAM

South Creek Middle School PTSA
south fork hs

Southside Elementary

Southwest Middle School

Sunset Park Elementary
Sunshine State Academy

Tate High School

Taylor County Pre-K

Timber Creek High School
Tobacco Prevention Program/SWAT
True Help Organization

Union Park NCF

Westminster Christian School
West Miami Middle

Whiddon Rogers Education Center
William H. Turner Tech

Zora Neale Hurston Elementary

InformedFamilies



Number of Participating Ambassadors

Informed Families Ambassadors deliver prevention
messages In their local school or community.
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What did Ambassadors Receive?

In addition to the digital communication, we distributed the following:

2 Boxes — Navigating Teen Years.
12 Boxes — Drugs Brains & Behavior — 180 per box.
10 Boxes — Shatter The Myths — 150 per box.

1 Box — Folders

2 Boxes — Marijuana Facts For Teens — 264 per box.

1 Box — Drug + Your Body — 225 In the box.
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Ambassador Outreach by Zip Code
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Click on the map to see more details
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https://batchgeo.com/map/54e6e50b042b93705237daeefd4304f3

Where the IQ Challenges came from?

Social Media Organic 2
Social Media Advertising 14
Emails to IF List 37
Direct Outreach 1286
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Direct Outreach

We had 3 regional directors and Informead Families
staff members collect 1,286 1Q Challenges by visiting
schools and engaging teachers and students.

0OO00O0O0

Dr. Valmarie David Stork Raysa Christine Carmela Richard
Rhoden Williams Perez Stilwell Bechtel Dimarco Barea
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Social Media Ads

Our paid social media campaign focused on raising
awareness about National Drug and Alcohol Facts VWeek
and driving 13-17 year olds in Florida to the 1Q Challenge.
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Social Media Ad Results

We drove awareness of National Drug and Alcohol Facts
Week to 44,135 teens age 13-17 of which 1,304 visited
the 1Q Challenge on our website.

Performance Audience Placement
1,304 . 53 Results: Website Clicks $0.08 2.05%
44,135
$158.76
Custom

Ad Set Name Delivery Reach Cost I




Social Media Posts

Our organic social media campaign
focused on delivering a 1 Drug Fact Per Day post.
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Social Media Shares

(57 Informed Families/The Florida Family Partnership

National Drug & Alcohol Fact Week - Fact #2:
Alcohol use during the teenage years can imerfere with normal adolescent

brain development and increase the risk of developing an AUD (alcohol use
disoeder). #NDAFW
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Social Media Organic Results

MPressions 1428
_ikes, Comments & Shares 60
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Website Home Page Display

We proudly displayed our partnership
front and center on our website home page.
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E-mails Distributed

Our e-mailing efforts consisted of segmented messages
to our 4 core groups and reached 36,536 people in the
State of Florida.

.. - 5 .
Ambassadors Coalitions & Principals arents &
Partners

Students




E-mail Engagement

' ' 8.6%
>I I< OPEN RATE 0
\ CLICK THROUGH RATE 1.04%
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A Tite

1Q Challenge Invitation E-mail
@ Sent — Upcated 01/25/2016 by Amy Gokisten

1Q Challenge Invitation E-mail (Ambassadors)
@ Sent — Updated 01/27/2016 by Amy Gokisten

1Q Challenge Invitation E-mall (Coalition Partners)
@ Sent — Updated 01/22/2018 by Amy Goldstein

January 2015 ECATalyst Newsletter
@ Sent — Updated 01/28/2016 by Amy Goldstein

& Tie

Principal Email
@ Sent — Updated 01/15/2016 by Sergio Perez
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|IQ Challenge (Web Submissions)

502 14 14 0

406 87 21 0

24 2 1 0
Views Submissions New contact: Customerns




|Q Challenge
(In-Person / In-Schools)

1,280
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Campaign Insights

Regional Directors & Staff Collected the Most |Q Challenges
Online Advertising Drove the Most Exposure
E-mall List Drove the Most Online Submissions

Ad Budget for Boosting Organic social Posts Recommended



National

Inlorm%;amﬁies”

THE FLORIDA FAMILY PARTNERSHIP

Drug a

|

Par

Nad Alcohol

ner

Report

—acts Week




	National Drug and Alcohol Facts Week [Partner Report]
	Campaign Summary
	Campaign Deliverables
	Submission Pages
	Total IQ Challenges Collected
	Participants by Zip Code
	Total Student Reach
	Participating Schools / Organizations
	Number of Participating Ambassadors
	What did Ambassadors Receive?
	Ambassador Outreach by Zip Code
	Where the IQ Challenges came from?
	Direct Outreach
	Social Media Ads
	Social Media Ad Results
	Social Media Posts
	Social Media Shares
	Social Media Organic Results
	Website Home Page Display
	E-mails Distributed
	E-mail Engagement
	E-mail Metrics
	IQ Challenge (Web Submissions)
	IQ Challenge  (In-Person / In-Schools)
	Campaign Insights
	Informed Families




