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THE FLORIDA FAMILY PARTNERSHIP

2018 National Drug and Alcohol
Facts Week
[Partner Report]



Campaign Summary

Informed Families partnered with NIDA In
January 2018 to deliver prevention
messages during National Drug and Alcohol
Facts Week to the Educators, Parents &
Students throughout Florida.
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Campaign Deliverables

.- Soclal Media (Organic and Paid)

- Emalil Communications

- Print Materials to Florida Ambassadors
- Direct Outreach to Schools

Q Challenge on Website

- Home Page Banner




Submission Pages

We placed the NIDA IQ Challenge on our website through 2
unique submission pages to target and report on which
channel, activities and groups of individuals gave us the most
submissions.

National Dre
9 & Aleohol
| €25 challenge |
Test your knowledge by taking the 2018 National Drug
& Alcohol IQ Challenge quiz!




Total IQ Challenges Collected

1,643
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Total Student Reach

114,000
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Participating Schools / Organizations




Participating Schools / Organizations




What did Ambassadors Receive?

In addition to the digital communication, we distributed 1,000 of
each (21 boxes) of the following to our Ambassadors:

Drugs: Shatter The Myths
Drugs, Brain...
Marijuana Facts For Teens
Marijuana Facts For Parents




Where the IQ Challenges came from?

Newsletter/Social 354
Media Organic/\Website

Social Media 85
Advertising

Direct Outreach 1204
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Soclal Media Ads

Our paid social media campaign focused on
raising awareness about National Drug and
Alcohol Facts Week and driving 13-17 year olds
In Florida to the IQ Challenge.

QR Informed Families/The Florida Family il Like Page
I Partnership
Q@ Informed Families/The Florida Family e Like . L ! Informed Families/The Florida Family s Like Page
Partnership Molly, Bath Salts, Steroids, or Tobacco: Which is the most popular? Test & Partnership

your 1Q.

Are you Smarter than a 12th grader? Test your Drug and Alcohol Il

1, Bath Salts, Steroids, or Tobacco: Which is the most popular? Test
Q.

. LA ug & Alcohol IQ Test
Drug & Alcohol IQ Test it your knowledge by taking the interactive National Drug & Alcohol IQ Quiz
Test your knowledge by taking the interactive National Drug & Alcohol IQ @ DI'llg & Alcohol IQ Test Learn More
Lean Test your knowledge by taking the interactive National Drug & Alcohol 1Q Quiz.
Learn More __ _‘

I Families-



Soclal Media Ad Results

We drove awareness of National Drug and Alcohol
Facts Week to

32,944 teens

(age 13-17) of which 347 visited the 1Q Challenge on
our website.



Website Home Page Display

We proudly displayed our partnership
front and center on our website home page.
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HELPING KI 2

DS GROW UP SAFE, HEALTHY & DRUG FREE
HOME ABOUT US PREVENTION NEWS & EVENTS RESOURCES PARTICIPATE STORE

L3
o IT’S NATIONAL DRUG AND

ALCOHOL FACTS WEEK!
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NATIONAL (bfér ﬁ Take the Drug IQ Challenge Now
UG & Share It With Teens In Your Life.

-1 RLCOHOL" A <

;’; &/ Q i@@“

ﬁ

In(orm%amﬂiesw

RRRRRRRRRRRRRRRRRRRRRRRRRRR




E-mails Distributed

Our e-mailling efforts consisted of segmented
messages to our core groups and reached 11,281
people in the State of Florida.

Coalitions & . Parents &
Ambassadors Principals
Partners

Students
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E-mail Engagement

REACH 11,281
OPEN RATE 16.65%
CLICK THROUGH RATE 2.05%




SUBMISSIONS

85

SUBMISSIONS

354

THE FLORIDA FAMILY PARTNERSHIP



|IQ Challenge
(In-Person / In-Schools)

1,204
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Campaign Insights

Direct Outreach & Ambassadors Collected the Most IQ
Challenges

Online Advertising Drove the Most Exposure

Increased Ad Budget for Boosting Organic Social Posts
Recommended
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